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Full Marks : 75
Pass Marks : 40%
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The figures in the margin indicate full marks
for the questions.

UNIT—I
( Understanding the Marketing Process )
1. (a) Define marketing and explain its nature

and importance. Distinguish between
selling and marketing. 7%+7%=15

Or

(b) Explain micro- and macro-components
of marketing environment. Discuss
ethics in marketing with examples.
10+5=15
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